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Abstract The objectives of this research are 1) To study the overview process of the
Internal marketing’s management of the Revenue Department, and 2) To study factors
of internal marketing that affect taxpayer focus and service quality of revenue
department officials. The research was conducted by using a qualitative research method
with a survey from a sample size of 20 people, including 1) 4 Executives of the Revenue
Department who responsible for the internal marketing management process,
2) 6 Officers of the Revenue Department who responsible for driving the process of
internal marketing’s management, and 3) 10 Officers of the Revenue Department who
are under the main agency responsible for delivering tax services directly to taxpayers.
Purposive sampling was employed to collect and analyze data from in-depth interviews.
The instrument used for data collection was a semi-structured interview. The research
found that 1) The internal marketing management process consists of the target of
implementing internal marketing, the internal marketing strategy analysis with the
external environment and crisis analysis, and the analysis of the internal environment
of the Revenue Department, the internal marketing management, and 2) 8 Factors of
internal marketing that affect the taxpayer focus and service quality are 2.1) Training
and development, 2.2) Internal communication, 2.3) Rewards and Motivation
2.4) Empowerment, 2.5) Diversity management, 2.6) Transfomational Leadership

2.7) Organizational support, and 2.8) Interfunctional Coordination & Intergration

Keywords: Internal Marketing, Taxpayer Orientation, Service Quality
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T19Tauarusagele 4) MaEsuamaEIug 5) MIUTMTIANIANNAINYANY Uag 6) N1z
Frhwismsiasuuvad el deyauvinnsienesiisuiisuanuduiudiiemiadodiens
wdawariensyjutiuidumBuazannimnslsiuinig Alsnmsduntualdedn wui idelieses
wazdangudeyaluilany 2 JadudAgyuesnisnannielu laud 1) nsaduayuainesdns uag
2) MIUsgaunuLarysanMITiusEriamhsn Wesnndudadedililatinngndnis
Tumeandeavewis 6 Jade feifu 9nwanside fidvaguiaduveanmsnannigludidiasients
yedugidenBuaramuninnsiiuinig Useneusmelady 8 Jady

2.1 nsElnausuuaznaILl (Training and Development) tunszulunislunig
devennnuiosraduszuunadeilos elidmihfinsuassnins finwe Anudunauas
awanansa lumsufonumuglufunsanadndinfidlunisissnsveadmihiiassnns
faonndastulimuneeInsuasININg denadasiuiuide Nigussie & Hiruy (2018) Wu31
naveasnamnelufifionisjatugniveminnuesleoneslad wuit mamanniely
AuNsHnauTHkar i Ianuduius@suinegaiduddgiuienisyadugnm aenndesiv
MAduEes Svdnavesmanannieluy fdwmaseannmnisluinmsveminnusuimsyszine
walay nui1 Msnainnielu Aunisneusukayiaiug 18v5nan1auIndenmnInn1sliusnIg
WUAU (Dessalegn, 2019)

2.2 n3dea13n18Tu (Internal CommunicEation) nszuIuMsAeasias
Uszanduiug ¥1ia1s deya wlevre ngvane suifou uwuamnemsuiiRaou dnuedesilo
msdeansvannuanetemis Wieliflanudaauuaziiais anudlanasilugnsufianu
§ogregndaaiunaiuagsieiies andgminisianainlunisviiauy assudivuiouay
TUILAIAVRINTUATINING @0AARBITUMUITHYBY Samen & Alshurideh (2012) Anw
wanszvuyaanmainneluiidmasionuniwnsliing nsdiudmelulszimaaesuau wui
nsmannely dunisdearsinanisuindenuninnisliuinsuazasnadosiunuise
wansznuvesmInatnneluiidimadensyaugniveamiinausumsndvdUssimaeslede
wui nsmannnely sunnsieans daanisuindenisyatiugndn (Zerihun, 2017)

2.3 A5lisnedauazisegela (Reward and Motivation) JULUULAZIENTS
TiseTanouuwn Manrnaziinmndusssn Bavguuasdululifinsuassmnsuouunidimig
TunsufiRau Tdussauanuidimnedidivuely Weldunsairsuiguazidila wazats
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usagslalifumihiinsuassning aenadesiunyuideves Choi & Woo Joung (2017) wui
nshiseiatinameuInden1 sy iugnAYeINTn N UUINITRREYNTSUe N IUSEIMAENSTOIIENT
LavdenAdesUNUIdeEes dvswavesnsmatnngly avmdfanelalunusonislviuinisdil
ANAINAIAANTITUATUTEINAYTUAT Kowa, Wakibi & Ong’unya (2019) wui1 nMsnaianely
AuNsIT e Takazlsegdla TnanisuindenanmnisuinTnIAasI Y

2.4 ASLENES19NA981U19 (Empowerment) n1suausuiakagliasylunis
vhauegassngaslliuiidming eliAnauadesialunsyinu amnsaliinsgiden®
430N TIL57 WaTQNADY donAdeINUNWITI alnF UaAaa uazITa Jasnnuuv (2563) Ainw
wansynuresnsnatnasly msysannsldgununeluazauaimuinisanely inase
anufimelavesmiinalugsiniuasandelulsemalng asui Jadevesnsnaranisly
mMaaSuamdss e favsnansuindenmnmuinisnelunnian deandeaiunuidsves
Khalili, Sameti & Sheybani (2016) ldAnwiiFesnisiaiuaiiandasiuradenissatugnin
YBINTNUTUIAITANETIUALTUAN NANITIFENUTT NISLESHaTIINEIg T AUTURUS
BauineghaiideddnyrenisyuiugnAveantdnay

2.5 N5U3MIIANIIAUNAINKATY (Diversity Management) Luauanansn
Tumnihdnenmiilaaiiureadimiid Aflarumannnany inaiaurilitunsuasiwing fe
SULUUBINTUINSIANSALANGNS MIysanmsaudamansailaniey anudanguluns
Usziiunan1suuiiau waganuaunsalunsusumnuanmande nelminasseassAuag
MUTRNUATUsEAS AW dawalvinsanduauussgmudmng Jsaenndesiunuidoves
El-Said (2014) AnwnnsaiuayuauAnas 9assAkagNITuTMIINNITANUNINVIAIUARAMAN
nshiuinsveantinaulswsusenadausd nan1s3denudl N1sUTMIIANIsAURAaINYTIaNe
daranuIndenunINTUINSUeINingu

2.6 nnzpﬁﬁ%m\imsmﬁ'ﬂmwm (Transformational Leadership) wg#anssu
Apiuanslifiudsruamnsanisuimsdansifuiisviswasiogny nmsufduiusigiiuas
goailsetuneliAnnuasundasauidenagiimuaivesinu aiaussduaala viliAn
msmsgntinglunisiia wagddesim ianuddydunausslovidusuuazssiazussgimne
ity Feaenndesiunidoves Mahdikhani & Yazdani (2020) Anwnanzgthusisnsdeuutas
soRmNMNSIHUINSGIAT e-commerce WU ngfiuwisnmsAsundastinansenui@euan
AR NN1SIiUINseeelitedAny denndesiuuieves Mostafa (2019) AnwinTigdin
Wi sAsuasionsyaiugnivesdiianisuazniinnuiuevnsluanszenandng nanis
FWonuin amzdihudimsidsunlasdmansuinsenissjatiugniuesiinnisuaz i

2.7 A5atuaRUINBIANS (Organizational Support) N15ATMUATEETIR
WusAawaznagns Tianuddydudmiinsuasswnnaioudugniniely affuayu
nsrvIuMTI Afiesgiusazidussuy wazmsdaniougunsniiadesilefviuaionas
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dnnalulagfdna diauiszuunsiiuinig d1uigaNazaInwaratuayunIsnIuYes
Fwiehil ifetedaasunsliuinnsdivssansnmiBlu aenndestunuiferes Samen &
Alshurideh (2012) Ainwimsnananelufidaasienaninnisliuing nsdl@nwuisadunssu
gluUsEmAaiLaY NUI1 N13RaIAN18ll AMUNSATUAYLINBIANTHRANIIUINABAMANINNIT
Uiy

2.8 N15UTLTEUNUUATYIAUINTTIINAUTENI19MU891Y (Interfunctional
Coordination & Intergration) MUY SMULUUSNIUNAIUAMEMSAEnS 91duA ey
LAZAUTIUIYLANIZAIUVDILABTIUIBIU TIUAUAR TaNAUY LaSuadsUszansannas
UsgAvBravesnsiiduemuduvdn fwadifauazitminevesuiniu Ssaenndosiueu
38 Prasertsomboon & Saijam (2015) AnwAgaiulimanagnsnsnaInuin1sesiueIms
sranalneifiowdsunnunougussviauiasugiaendou namsidenuin nsnaianiely
AUNTUTEAUNULAZYIUINITTINAUTENIINENY draniauindenanmnisiiuinis

URIGHGITE
1. UaLAUBLUITING Y]
ms‘ié’faﬁtﬂuﬂ'lﬁﬁaL%ﬂﬁ]mmwﬁﬁﬂmﬁa%’mmﬂﬁmmﬂﬂw’l,wiamsajqLﬁui{l,?mm@
LazANAINNTIIUINISTUUIUNYRIRIAN1INATY Ineidelanumuissaunssuena1sauide
fAgates wui1 Yadevesmsnatnniely fd1ou 6 Jade leun nnsilneusunaziaun
msdeansnelu msliatanazussgdds mstaiuasmasune msuimsdanseuvannvane
uazAzFthuiinsudgunlas ognslsfinin luaaunisaltlagtuiifimadsuilasegisngs

Va v v

A3denudndsndianudifgdanisnainnieluy n1siiusiusukasinsisideyaliiuiy

Y
=l

an 2 Uade louA msaduauuainesdns uasnsuseanuaIuyIan1ssauiuseninemiigau
fmnzaufvanunsaiiagiulunsdaaunsrainmeluvensuassning fdwasienanimn
nsliusnsnnnssaameluesdng Tiimsuinsifauamaniy
2. Yorausuuziet lUUGUR
2.1 Uszlevildansuassning

msiuIenseannelunsuly vilvusmsnsuassnnsiiunmuauas
mmﬁwﬁmamﬂmﬂimﬂﬁﬁu Famnihdaderesnsmananiely mnranuised s
nagnsmsmannelu ilelngnsouvesusaziadsvesnsnainaelulsdifaetadelies dox
vilvinsuassnnslsypannsiisanansalunsufofau Whlefdidesim fusfaveansuassning
flutyiddlafifuazanuamisalunisdeeuuinisiinuninnseiennudeanisiuyiage
voafidsn1Bauanuisaadennufisnelavaswunduanuyniusenitensuassninsiu
Adenlaluszeren
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2.2 Usglomiradmiiiinsuasswins
nsthdaderesnisnainnielunnuanisided idusumauimsnisnann
meluvesnsuassnng gouvinlidmihiiasaujoRnuldesivsedviam wazdauay
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e
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